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1 For a more detailed analysis of arts management models, as well as the role of new public management in most 

recent decades see indicatively (1) Chartrand, H. H., & McCaughey, C. (1989). The armôs length principle and the 
arts: an international perspectiveïpast, present and future. Whoôs to Pay for the Arts, 43-80; (2) Madden, C. (2009). 
óArts and cultural policy modelsô. Available at https://christopherdmadden.wordpress.com/2009/08/30/arts-and-
cultural-policy-models/ 
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2 ñA museum is a not-for-profit, permanent institution in the service of society that researches, collects, 
conserves, interprets and exhibits tangible and intangible heritage. Open to the public, accessible and 
inclusive, museums foster diversity and sustainability. They operate and communicate ethically, 
professionally and with the participation of communities, offering varied experiences for education, 
enjoyment, reflection and knowledge sharing.ò 
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3 Although, attempts are made to introduce a relevant classification system for museums (Art Identification 

Standard, https://www.artidstandard.org) 

https://www.isko.org/cyclo/lam#refD
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4 Particularly with regards to cultural heritage and archaeology, see also Merriman N. (Ed), (2004). Public 

Archaeology. London: Routledge. 
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